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Truck	  Industry	  Council	  &	  T-‐Mark	  

•  All	  truck	  suppliers	  are	  TIC	  members	  	  
– major	  component	  suppliers	  Associate	  Members	  

•  All	  members	  contribute	  sales	  data	  to	  T-‐Mark	  
Truck	  Sales	  Database	  

•  Monthly	  database	  file	  and	  reports	  available	  to	  
subscribers	  
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T-‐Mark	  Website	  
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Australian	  Market:	  	  19	  TIC	  
Member	  Truck	  brands	  
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Other	  brands	  in	  T-‐Mark…	  	  
and	  more	  likely	  soon	  
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Australian	  market:	  	  23+	  brands	  for	  ~	  30,000	  units/yr	  	  	  



Is	  Australia	  a	  Leader	  or	  Follower?	  

•  We	  have	  a	  unique	  market	  
– Unique	  rules,	  masses,	  dimensions	  
– High	  level	  of	  parXcipaXon	  from	  EU,	  USA	  &	  Japan	  
– Many	  brands	  with	  more	  to	  come	  
–  Extreme	  level	  of	  compeXXon	  &	  local	  customisaXon	  /	  
adaptaXon	  

–  high	  levels	  of	  innova6on	  and	  produc6vity	  
•  Perhaps	  only	  NZ	  &	  Sth	  Africa	  have	  similar	  
characterisXcs	  

•  BUT,	  we	  look	  towards	  EU	  and	  USA	  for	  new	  
developments	  
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Source	  of	  Australian	  Trucks	  
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Source	  of	  HD	  Segment	  
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Region	  share:	  Australian	  Trucks	  
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Total	  Market	  Size:	  	  33,499	  (2006)	  &	  27,858	  (2011)	  



Region	  Share:	  	  HD	  Segment	  
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Total	  Segment:	  10,539	  (2006)	  &	  9,368	  (2011)	  



Age	  of	  the	  fleet:	  	  
High	  and	  not	  improving	  
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Leader?	  

Australia’s	  heavy	  
vehicle	  average	  
age	  is	  well	  above	  

most	  other	  
developed	  
countries	  	  

	  
(Figures	  from	  
2009-‐2010)	  
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Australia	  a	  Follower?	  

•  Trend	  in	  EU	  and	  USA	  
from	  >10-‐15	  years	  
ago:	  
– Growth	  in	  LCV	  and	  
Light	  Truck	  sales	  

– Growth	  in	  Heavy	  Truck	  
–  Flat	  or	  decline	  in	  
Medium	  Duty	  truck	  
sales	  

–  “polarisaXon”	  of	  the	  
market	  
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Australia	  a	  Follower?	  

pickups	  &	  deliveries	  (“Just	  in	  Time”)	  •  Reasons:	  
– More	  freight	  movements	  in	  bulk	  between	  
countries,	  regions	  and	  between	  large	  ciXes	  

– More	  demand	  for	  larger	  dedicated	  loads	  on	  these	  
routes	  

– Rail	  infrastructure	  not	  keeping	  up	  with	  growth	  
– More	  demand	  for	  smaller,	  regular,	  more	  frequent	  
pickups	  &	  deliveries	  (“Just	  in	  Time”)	  
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Market	  PolarisaXon	  

•  Not	  evident	  in	  Australia	  unXl	  past	  5-‐7	  years	  
•  Similar	  condiXons	  to	  those	  in	  EU	  and	  USA	  
becoming	  evident	  

•  Growth	  in	  regional	  distribuXon	  centres	  and	  
freight	  “hubs”	  

•  Australian	  truck	  market	  mix	  trends	  (ABS)	  show	  
this…	  
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Fleet	  mix	  &	  growth	  projecXons	  
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Total	  Truck	  Market	  
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Heavy	  Duty	  Segment	  
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Road	  Freight	  Task	  by	  Truck	  Type	  

Source:	  	  David	  Garge>,	  Research	  Leader,	  BITRE	  



	  

	  

Vehicle	  loads	  –	  past	  and	  future	  

Source:	  	  David	  Garge>,	  Research	  Leader,	  BITRE	  

B-‐Doubles	  

PBS	  &	  B-‐Triples	  etc	  



	  

	  

Fleet	  Numbers	  by	  Vehicle	  Type	  

Source:	  	  David	  Garge>,	  Research	  Leader,	  BITRE	  



	  

	  

Likely	  Sales	  by	  Vehicle	  Type	  

Source:	  	  David	  Garge>,	  Research	  Leader,	  BITRE	  



Conclusions	  

•  T-‐Mark	  data	  shows	  some	  interesXng	  trends	  
•  Australia	  is	  a	  very	  diverse	  and	  compeXXve	  market	  
•  Japanese	  brands	  dominate	  overall,	  but	  locally	  
manufactured	  HD	  trucks	  doing	  well	  

•  Average	  age	  of	  the	  fleet	  is	  a	  concern,	  if	  we	  are	  to	  
keep	  up	  with	  growth	  in	  the	  freight	  task	  

•  Our	  market	  is	  unique	  in	  many	  ways,	  but…	  
•  We	  are	  following	  some	  trends	  set	  in	  other	  
developed	  naXons	  
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Thank	  you.	  

www.truck-‐industry-‐council.org	  
	  


